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Our Accomplishments

Data represent the 2020 calendar year or are as of December 31, 2020.

We bring positive change by

m $6.9M USD in matching gifts*

Investing m $12.4M USD total given by associates through the workplace®
in our
associates’ m 243 grants given by the T. Rowe Price Foundation
Investing in passions . . .
sustainable m $11.6M USD total given by the T. Rowe Price Foundation
BECos m $5.5M USD in direct grants

Investing @ 26,000 hours volunteered by associates globally
in our

communities 365 associates serving on nonprofit boards

Serving

460 nonprofits with T. Rowe Price associates serving on their boards

Our signature community program

MONEY v
CONFIDENT ¥ids®
We saw a gap in the financial education of young kids
and set out to improve their knowledge and behaviors. . 71% increase in associate population from 2010-2020 ©
Our Money Confident Kids® program is focused on five ConserVIr'lg
key elements of basic money management: goal setting,
decision-making, understanding money and inflation, asset
allocation, and diversification. In 2020, the program reached
566,000 parents, educators, and kids with tools, games,

. 8 Includes matching gifts from the T. Rowe Price Foundation for U.S. associates and matching gifts from T. Rowe Price International Ltd for international associates
and resources informed by research. > Inclu y through the firm’s giving platform and donations submitted for matching gifts.

¢ Ba on assigned work

MONEY CONFIDENT KIDS is a trademark or registered trademark of T. Rowe Price Group, Inc. in the USA and other countries
& Forillustrative purposes only. The Money Confident Kids® program is available in selective countries only. It is not an offer of any product or service.

45% decrease in greenhouse gas missions from 2010 - 2020

68% decrease in greenhouse gas emissions per associate from 2010 - 2020

42% of our real estate is environmentally certified
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