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Getting Started:

Investing With
utual Funds

f you have been reviewing your finan-
cial situation and realize you need to
invest more effectively to meet your
goals, yousve already taken a big step
in the right direction. The next step,
choosing those investments, may seem

particularly daunting if youere a new investor,

or just a busy person.

Donst lose heart. A major advantage of decid-
ing to invest with mutual funds is that you donst
need to know everything there is to know about
investing. Your major responsibility, discussed in
more detail later on, is to choose a fund whose
investment objective and risk level are suitable
for you. The portfolio managerss task is to
invest a pool of money, including yours, in
pursuit of the fundss specific objective.

By investing with mutual funds, you gain
access to:

Professional managementVith a mutual
fund, you pay a small annual fee to have your
investment managed by experienced profes-
sionals. Thefund manager selects individual
securities, such as stocks, bonds, or money
market instruments, that are intended to help the
fund achieve its particular objective. Many man-
agers work closely with a team of research and
credit analysts in making buy and sell decisions.

Diversification. Each mutual fund share you
own is one slice of a huge pie composed of many
different stocks, bonds, or other securities. The
greater the number and variety of holdings with-
in the portfolio, the smaller the impact on the
fundss share price if a particular holding performs

badly. Of course, diversification cannot assure a
profit or protect against loss in a declining
market. Diversification is a cornerstone of risk
management. Funds are required by law to meet
certain standards of diversification, and many
funds exceed them. Most funds own anywhere
from several dozen to hundreds of different
securities,a degree of diversification that could
be impractical for you to match on your own.

Liquidity. Ites easy to sell your shares if you
need cash. You can sell them any business day at
the current market price less sales charges or
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